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Will 2005 be the year of the whole grain? According to the new Dietary Guidelines for Americans. it should be. For the first time. 
the Dietary Guidelines have specific recommendations for whole grain consumption separate from those for refined pins. The 
Guidelines. released in January 2005. encourage all Americans over 2 years old to eat at least three l-ounce-equivalent servings of whole 
grains each day, or roughly half of their recommended 5 to 10 daily servings of grains, depending on calorie needs. 

The goal of this new recommenclation is to improve Arnerrcans’ health by raising awareness of whole grains and their role in 
nutrrtious diets. The Guidelines could also, however, have big impacts on farmers and farm production. How big depends on consumers’ 
and manufacturers’ responses. 
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Will Consumers Follow 
the Guidelines? 

Historical eatmg trends. and the 
popularity of diets. demonstrate that 
consumers do modify their food choices 
in response to diet and health informa- 
tion. For example, m response to health 
warnings about consuming too much 
saturated fat, per capita consumption of 
whole milk declined by 70 percent 
between 1970 and 2003, while consump- 
tion of lower fat and skim milk mcreased 
by 140 percent. However. trends in overall 
fat consumption suggest that some diel:ary 
advice IS ignored. Total per capita 
consumption of added fats and 011s has 
risen 63 percent since 1970, despite 
widespread health warnings. 

The new whole-gram recommenda- 
tions are ambitious, given Americans’ cur- 
rent eating patterns Though Americans 
have been eating more gram products, 
they consume few whole grains. According 
to ERS food availability data. Americans 

were eating, on average. 10 servings of 
grains a day in 2003-only 1 of which was 
whole grains. Who#e-grain data are incom- 
plete, as mformatlon on some whole 
grams, such as buckwheat and qumoa, are 
not available. 

Whether consumers embrace 
whole grains involves weighing their 
attributes-taste, convenience. availa- 
bility, price. and perceived health bene- 
fits-relative to other food choices. For 
most consumers, taste IS the deciding 
factor, as shown by years of survey data 
from the Food Marketing Institute. Whole- 
gram products that fail to pass the 
consumer taste test will have difficulty 
competing against refined products 
that do. 

Convenience may also be an issue for 
some consumers. Many whole grains 
require longer preparation and cooking 
time than refined grams. For example. 
brown rice takes 25 minutes longer to 
cook than white. For some consumers, 
availability may also hinder whole-gram 
consumption, though less so now that 
whole-grain products are increasingly 
plentiful in places other than health food 
stores and mall-order companies. 

Cost IS another consideration. 
Historically, some whole-grain products 
were more expensive because they were 
specialty items produced in smaller quan- 
titles. A 2001 ERS study found that the 
average supermarket price for whole- 
wheat or whole-grain bread in 1999 was 
$1.38 per pound, versus $1.15 for non- 
whole-grain bread. Brown rice cost $1.16 
per pound. versus $0.72 for nonwhole- 
grain rice. A more recent ERS analysis 
puts the average cost of whole- 
grain/whole-wheat bread at $1.99 per 
pound in 2003, versus $1.66 per pound for 
white bread. Where they exist. price 
spreads above industrywide thin profit 
margins may provide an unexpected 
benefit to food manufacturers who 
produce whole-grain products. However. 
any price spread will likely be short- 
lived as more manufacturers join the 
whole-grain market. 

Consumers Confused Over 
Labels and Serving Sizes 

For consumers who follow the 
Guidelmes and decide to eat more whole 
grains, constraints may remain. Even 
motivated consumers may have diffi- 
culty meeting dietary recommendations 
because it is often tough to tell which 
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